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SHBSEEL (UNTOHEEHE)

Visitor Arrivals for Dec. 2015 (Preliminary figures by JNTO)

=¥ Total =¥ Total
E-#hi | Country/Area | 2014%F 20154 o 20144 20154 o

12 128 [PE)] 1g<128 | 1~128 [FEO)
B Grand Total 1,236,073] 1,773,100 434] 13.413467] 19,737,400 471
E South Korea 270,903 415,700 534 2,755313 4,002,100 453
fh[E China 189,973 347,100 827l 2409158 4993800 107.3
8 Taiwan 211,986 265,800 25.4 2829821 3.677.100 29.9
& Hong Kong 106,236 157,400 48.2 925975 1,524,300 64.6
24 Thailand 76,264 93,500 22.6 657,570 796,700 21.2
R —)L |Singapore 47,836 67.000 40.1 227962 308,800 35.5
<L—iF Malaysia 39,305 50,300 28.0 249521 305,500 224
LK% F  |Indonesia 23718 29,300 235 158,739 205,100 29.2
24, Philippines 21,793 32.700 50.0 184,204 268,300 457
AR L Vietnam 7.943 10,300 297 124,266 185,400 49.2
Ak India 6,047 6,700 10.8 87,967 103,200 173
=M Australia 37,609 49,400 31.4 302,656 376,200 243
*E USA 73,539 89.900 22.2 891,668 1,033,200 15.9
hF+4 Canada 17,692 22,000 24.3 182,865 231,400 26.5
3 [E United Kingdom 16,912 19,400 14.7 220,060 258,500 17.5
ISR France 12,977 14,300 10.2 178,570 214,300 20.0
kA Germany 8,935 10,200 14.2 140,254 162,600 15.9
15T Italy 6,788 8,400 23.7 80,531 103,200 28.1
a7 Russia 3,924 3,900 -0.6 64,077 54,400 -15.1
ARA Spain 3,337 4,900 46.8 60,542 77,200 275
FMih Others 52,356 74,900 43.1 681,748 856,100 25.6
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